25-Minute Pinterest
Profile Makeover

Turn your Pinterest profile into a 24/7
traffic machine in under half an hour.

www.bysharonomalley.com
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Welcome

If you're like most small business owners, you've heard that
Pinterest can bring customers to your website, but you're
busy, and the idea of "fixing your profile” feels like one more
thing on a very long to-do list.

In the next 25 minutes, you'll walk through the exact steps
to set up and optimize your Pinterest Business account, so
your profile is clear, trustworthy, and easy for your ideal
customers to find.

Good news: It doesn't have to take long.

No design degree. No tech skills. No hours of research.

Just a timer, a cup of coffee, and this guide.

How this guide works

Each step has a time limit. Set a timer, work through each block in order, and tick off the
checklist at the end.

Business account (create or convert your account, claim your website, turn on
Rich Pins)

Profile and bio (update photo, name, username, write a bio that converts)

Cover and featured boards (make your profile look branded and cohesive)

Boards (keyword-rich titles and descriptions, tidy your layout)

m Pins (fix pin text and links, publish one fresh pin)

Stuck on something? Skip it and come back. A good profile today beats a perfect
one next month

What to have ready

(] Your Pinterest login (or the email you'll use to create an account)

[  Your website address and login, in case you need to add a small code snippet
[] Aclear profile photo or your logo

(] Your brand colours and fonts (if you have them)
[] Ashortlist of words your ideal customer would search for

[] Oneimage, blog post, product, or freebie you'd like to pin first

—Z:'k) Ready? Set your timer, and turn the page.



Pinterest is a search engine,
not social media @

wedding florist

Here's the biggest mistake small business owners make
on Pinterest: treating it like Instagram.

On social media, people scroll to catch up with friends.

On Pinterest, people search because they're planning something
and ready to act. They're looking for a wedding florist,

a meal prep system, a logo designer, or a gift for Mom.

That means your ideal customer is already on Pinterest,
typing in exactly what you offer.

And unlike a post that disappears in 24 hours, a pin can keep
sending traffic to your website for months, even years.

The catch is that Pinterest can only show your content to the
right people if your profile tells it who you are and what you do.

What an Optimized Profile Does for You.

Think of your profile as your storefront window. It does three things:

Builds trust in seconds (a clear photo, a professional name, and a

o focused bio tell visitors you're the real deal before they read a single pin).
Boosts your visibility (keywords in your name, bio, and boards help

Q Pinterest match your content to what people are searching for).

0 Turns browsers into visitors (a clear call to action and a link
point people to your website, shop, or freebie).

You don’t need hours or a big following, just a handful of smart changes.

Set a timer and work through five blacks in order:

0-5 Set up your business account

5-10 Perfect your profile and bio
10-15  Design your cover and featured boards
15-20  Optimize your boards

20-25  Optimize your pins

0 Pro tip: Don't aim for perfect. Aim for done.



STEP 1
(MINUTES 0-5):

SET UP YOUR —
BUSINESS ACCOUNT

< (/:’ ) Goal: Get a free Pinterest Business account running, with your

website connected, so every pin you share is credited to you.

Business vs. Personal Account:

A personal account is built for saving ideas. A business account is built for i
growing your brand, and it's completely free. WV, Pro tip:
You unlock: analytics that show which pins get seen, saved, and clicked; Rich hyy . o

Pins that add extra details from your website to your pins; access to Pinterest =
ads if you ever want to try them; website attribution so your name and logo

appear on pins from your site.

Creating or Converting Your Account:
Already have a personal account? You can convert it and keep your existing pins and boards.

Use your business

email address.

1) Log in and click your profile photo or the arrow in the top corner.

2) Look for the option to add a free business account or convert your existing account.
3) Enter your business name, website, country, language, and a short description.

4) Pick the goals that fit your business.

Starting fresh? Go to Pinterest's business sign-up page, enter your email, create a password, and
follow the prompts.

Claiming Your Website and Social Accounts:

Claiming tells Pinterest "This content is mine." Quick check:

1) Open Settings and find claimed accounts. At 5 minutes, your

2) Enter your website URL and choose a verification method. account is a business

3) Follow the on-screen instructions (most people add a small snippet of code or account, your website

upload a file). e Rk

4) Click Verify. is claimed, and Ric
Pins are validated or

Also claim Instagram, YouTube, or Etsy if you have them. on your to-do list.

Stuck on the technical part? Skip ahead and come back
(see the bonus platform page).

Turning On Rich Pins:

Rich Pins automatically pull details like titles and descriptions from your website.

1) Make sure your website is claimed.

2) Use Pinterest's Rich Pin validator, paste in a link to one page
on your site, and validate it.

3) Once approved, Rich Pins apply to pins linked to your site.

=\ Time check: 5 minutes down, 20 to go.



STEP 2 (MINUTES 5-10):
PERFECT YOUR PROFILE
AND BIO

Goal: Make-your profile instantly clear, trustworthy, and searchable.

1. Choose Your Profile Photo (1 minute):

» Solo service providers, coaches and creators: a clear, friendly headshot with
good lighting and a simple background.

e Product-based or team businesses: your logo, sized so it still reads when small.

« Avoid busy backgrounds, group shots and tiny text.

» Quick test: shrink it to thumbnail size; if you can’t tell what it is, swap it.

2. Write a Keyword-Rich Display Name (1 minute):

« Formula: Your Name or Brand | What You Do.

« Examples: Jane Smith | Wedding Florist; Bright Path Bookkeeping | Simple
Finances for Small Business; The Cozy Candle Co. | Hand-Poured Soy Candles.

» Use the words your customers would actually type, not clever taglines.

3. Set Your Username and Details (1 minute):
« Username - simple, easy to spell, consistent with your other platforms.
« Location and language - set these to match your audience.
4. Write a Bio That Converts (2 minutes):

» The 3-part formula: 1) Who you help: "l help [your ideal customer]..."
+ 2) How you help them: ".[result or benefit] with [your product or service]."
« 3) What to do next: "Grab [freebie] or shop [product] below."
o Find your keywords first: type your main topic into the Pinterest search bar and look
at the suggestions; work one or two into your bio naturally.
» Bio examples:
o Service business - "l help busy [ideal client] [achieve result] with [your service].
o Download my free [freebie] below."
o Product business - "Handmade [product type] for [ideal customer] who love [style
or value]." Shop the collection below."
o Coach or consultant - "[your niche] coach helping [ideal client] go from [problem]
to [result]. Start with my free [guide or quiz]."
» Real example - "l help busy women entrepreneurs get found on Pinterest with simple,
strategy-first marketing. Grab my free checklist below."

' Pro tip: Quick check:

B ~  Write like you talk. Link it all together: clear photo, keyword-rich display
add your website link, or a specific name, simple website, bio with a

freebie or shop page. call to action.

=\ Time check: 10 minutes down, 15 to go.



STEP 3 (MINUTES 10-15):
DESIGN A COVER AND

FEATURED BOARDS

Create Your

oA

It should answer “What can this business do for
me?” Use a branded graphic with your tagline or
main offer, a standout pin or video, or a clean on-
brand image. Keep text short and readable on a
phone: use your brand colors and fonts; focus on
your customer’s result.

No time to design? Use a free Canva
template.

Overview

Choose Your
Featured Boards (2 minutes):

1) Start with your money boards (best 5

products, services, freebies). board);

Profile Cover (2 minutes): \'

Example for a wedding florist:

Wedding Bouquet Ideas (money

4 v
4%
BEAUTIFUL FLOWERS.

% Ufogelfalile Momords

WEDDING FLORALS THAT MAKE ¥
YOUR DAY BLOOM.

Videos

Boards Pins About

Think like your customer.

» Seasonal Wedding Flowers

2) Add your expertise boards (tips,

how-tos, inspiration). .
board);

3) Skip the clutter (personal, off-topic or .

unfinished boards). board).

Brand Consistency Basics (1 minute):

Colors - two or three brand colors;
¢ Fonts - one or two;

Floral Budget Tips (helpful

(expertise board);
Real Weddings I've Styled (proof

@ Quick check:

cover set, top boards
featured, profile looks
unified.

« Imagery - a consistent style (bright and airy, moody and bold,

clean and minimal);
Tone - words that sound like your brand everywhere.

1
f

Time Check: 15 minutes down, 10 to go.




STEP 4
OPTIMIZE YOUR BOARDS

Goal: Turn your boards into search-friendly collections.

Write Board Titles That Get Found (1 minute):

ﬁwap this for that: \

« "Pretty Things" becomes Boho Living Room Decor Ideas;
« "Business Stuff" becomes Small Business Marketing Tips;
« "Yum!" becomes Healthy Weeknight Dinner Recipes.

Formula: [Main keyword] + [Idea, Tips, or Inspiration].

Write Board Descriptions (2 minutes):

2-3 sentence formula: \
1) say what the board contains, using your main keyword;

2) say who it's or what problem it solves;

3) add a soft call to action.

Example (wedding florist):

"Find romantic wedding bouquet ideas for every season
and budget. Perfect for brides planning their big day.
Follow for fresh floral inspiration and tips."

N 4
ﬁrganize and Clean Up (1 minute): \

« reorder your best boards to the top;
« archive outdated or off-topic boards;
« merge duplicates;

« set personal boards to secret.

~ 7

Create One Strategic Board (1 minute):

add one board supporting your top product, service or freebie,
named after the keyword your best customers search for, with a
keyword-rich description.

Example: Pinterest Marketing Tips for Small Businesses.

=\

( )

Pro tip:

Write for people first.
Start with your top

kthree to five boardy

f@\

Quick check:

top boards have
keyword titles
and descriptions

O profile is tidy

0 one new board
k ready

Time check: 20 minutes down, 5 to go.



STEP 5 (MINUTES 20-25):
OPTIMIZE YOUR PINS

Goal: Make sure your pins are easy to find and lead to
the right page, then publish one fresh pin.
o

Anatomy of a High-Performing Pin (1 minute):

« vertical format (2:3 ratio such as 1000 x 1500 pixels PINTEREST
is a common standard)
¢ aclearreadable headline
¢ a clean uncluttered layout PROFI LE 'y

* subtle branding (logo or website name in a TIPS

corner)
e on-brand colors and fonts.

Quick test: look at it on your phone; if you can't
read the headline in a second, make the text
bigger or simpler.

Write Pin Titles and Descriptions (2 minutes):

Title formula: [Main keyword] + [Benefit or number].

Example: "Pinterest Profile Tips: 5 Quick Fixes for More Traffic".
Description formula: [2-3 sentences]: start with your main
keyword in a natural sentence, say what the person will learn or
get; end with a gentle call to action.

Example: “Learn how to optimize your Pinterest profile in just 25
minutes. This simple step-by-step guide shows small business
owners how to get found by their ideal customers. Click to grab
the free checklist.”

Pro tip: skip hashtag piles
Add the Right Destination Link (1 minute): and keyword stuffing.
link to the specific page that matches the pin;

click your own link to test it; make sure the page

delivers on the pin's promise.

Pin Your First Fresh Pin (1 minute):

1) Click Create and choose Create Pin.

2) Upload your image or design.

3) Add your keyword-rich title and description.
4) Paste your destination link.

5) Choose your new strategic board.

6) Click Publish.

Congratulations, your profile makeover is complete.

Time check: 25 minutes. You did it.

ol
F



YOUR POST-MAKEOVER
CHECKLIST AND NEXT STEPS

The 25-Minute Checklist

Minutes 0-5 Business Account:
D switched to or created a Pinterest Business account
@ claimed my website

claimed my other accounts (Instagram, YouTube,

Etsy)
turned on Rich Pins.

Minutes 5-10 Profile and Bio:

added a clear profile photo or logo
wrote a keyword-rich display name

O

set a simple, consistent username

updated my location and language

B

wrote a bio with a call to action and link.

Minutes 10-15 Cover and Featured Boards:

EI created a branded profile cover
D chose my featured boards

checked my colors, fonts, and imagery for
consistency

Minutes 15-20 Boards:
|:] gave my top boards keyword-based titles
- D added keyword-rich board descriptions

|:] reordered, archived, or merged boards

[ ] created one strategic new board

Minutes 20-25 Pins:

[:! designed a clear, readable pin

— D wrote a keyword-based title and description
@ D added the right destination link

|___] published one fresh pin.

Your 15-Minute Weekly Routine

5 minutes - create or schedule
one to three fresh pins

|:| 5 minutes - pin to the right boards

[ ] 5minutes - check what's working
in analytics.

\6' Pro tip: put it in your
= calendar like a client meeting.

Metrics to Watch

Impressions (how often your pins were
shown)

saves (how often people
saved your pins)

I__.] Outbound clicks (how many people
clicked through to
your website)

Top pins and boards (which
content performs best).

Don't panic if results are
o slow at first; pins often build
momentum over weeks and

months.

Common Mistakes to Avoid

1) clever names instead of keywords
2) skipping the destination link

3) inconsistent branding

4) keyword stuffing

5) pinning once and disappearing
6) chasing perfection.



BONUS: CLAIM YOUR WEBSITE

ON SHOPIFY, WORDPRESS,
SQUARESPACE, OR WIX

Stuck on Step 1? Pick your platform. Each follows the same pattern: get a small code snippet

from Pinterest, paste it into your website, then click verify.

Before you start (all platforms):

1) In Pinterest, open Settings, go to claimed accounts, and click Claim next to Websites.
2) Enter your website address and choose Add HTML tag.

3) Copy the code, which looks like <meta name="p:domain Verify" content="your-code here"/>.

4) Keep the Pinterest window open.

You need to own your domain (or subdomain) and be able to edit your site's code.

Shopify:

1) In Shopify admin go to Online Store > Themes.

2) Click Edit code, open the theme,liquid file, and
paste your Pinterest tag just below the opening head
line.

3) Save.

4) Return to Pinterest, click Continue, enter your store
URL, and click Verify.

Bonus: the Pinterest app from the Shopify App
Store links your products to your profile.

WordPress:

Option A. Yoast SEO plugin - in the Yoast SEO settings

for the Social section, paste your Pinterest code into

the Pinterest field, save, then Verify in Pinterest.

Option B. All in One SEO plugin - paste your code into

the Pinterest Verification Code field and save.

Not working? The next common cause of failed verification
is WordPress caching, so clear your cache and try again.

Squarespace:

1) Go to Pages > Website tools > Code Injection and
open the Header box.

Edit code for Q. Search
Dawn file...

1) Go to Settings >
Caching and set it to
«Off”.

2) Add a new layout
3) v/ theme,liquid
4) v/ Templates

5) v/ Cevctions

6) vV Snippets

Yoast SEO

General Taxonomes

Social

Content Types Media

Pinterest

Pinterest verification

code: " "
<meta name="p:domain Verify" content="your-code-

here"/>

Code Injection
HEADER

Archives

2) Paste your Pinterest tag and save. Pag_es Enter code that will be injected into the
3) Return to Pinterest, enter your URL, and click Verify. Design "head" tag on every page of your site.
Commerce 2 o, reaan

. D; . . 4 <meta name=p:domain verity
Good news: R!ch Plns_arg autqmatlcally enabled on Marketing E ent i e ai
Squarespace if your site is claimed and your posts and A :

bl nalytics
products have meta descriptions.
Wix:
i ; SEO Tools Site Verification
1) Go to SEO Tools in your Wix dashboard and SEO v A g e
click Site Verification. Dashboard pgl‘k{z:ilr SSWMTEE el Cng/ IS Elnel el il
WIX 2) Expand Pinterest, paste your meta tag, and Save. Site i
3) Return to Pinterest, click Next, then Submit. Voo Pinterest
3 <meta name="p:domain Verify" content="your-code-
If you don't see that tool, use Settings > Custom Code SEO Settings here"/>
to add the tag to your site is header.
Sitemap Save

If verification fails: "No relevant meta tag was found" usually means the tag wasn't published
yet, so publish your site, wait a few minutes, and retry. Your site must be live with real content
(Pinterest can struggle with "Coming Soon" pages). Verification can take up to 24 hours.

You can also claim by uploading an HTML file or adding a DNS record.

Done? Head back to Step 1 and turn on Rich Pins.
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